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The article investigates semantic forms of the association field ‘German’ in the linguistic
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through a word association experiment. Five thematic areas of the semantic form ‘German’
are described. Both direct (from stimulus to response) and inverse (from response to stimulus)
test items probing the associative field ‘German’ were analysed. The results indicate how stable
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A growing body of research in linguistics utilizes
associative experiments, with many investigators
turningto the field of word associations (e.g., Entwisle,
1966; Deese, 1965; Cramer, 1968; Marshall et al., 1970,
1986; Postman et al., 1970; Kiss et al., 1973; Anderson
et al., 1973; Made-van Bekkum van der, 1973; Nelson
et al., 2000; Tikhonova, 2014). In psycholinguistics,
semantic relations are based on the fundamental
associative types of similarity, contiguity and
contrast first articulated by the philosopher Aristotle.
Within the framework of cultural approaches to
linguistic phenomena, classifications of associative
responses were developed (e.g., Sabitova, 1991;
Ivanova, 1997; ErSova, 1998) that allow the structure
and content of the ‘naive, every day and subjective
linguistic view of the world’ (cf. Puzynina, 1992, p.
9; Apresjan, 1995, pp. 66-67) to be constructed. In
this context, the goal of associative experiments
is to expose the ideas surrounding particular facts
and realities of modern life in the consciousness of
a lingua-cultural community. Not of interest to the
researcher, here, is the classical behavioural chain of
“stimulus — response — connection between the two”
or the linguistic features of responses evoked during
an experiment. Rather, from the perspective of
cultural psycholinguistics, it is much more important
to gain a picture of individual images of the outside
world in the consciousness of the speaker. Several
classifications in comparative research on national
consciousness are constructed on the basis of similar
principles.

stereotype, lingua-cultural community, naive

One of the newest and most original ideas in the
classification of associations comes from Yury Karaulov
(1999). In my view, his classification system shows the
role of associations not just in a person’s linguistic
system but also in his naive, every day and subjective
linguistic world view. In his work, Karaulov has
introduced a revolutionary structure that he describes
as the “semantic form [gestalt] of associative space” —
a dynamic feature that enables fragments of the naive,
linguistic picture to be “reconstructed”. In essence, the
semantic form recreates models of typical speakers for
every national culture — ones that reflect the stimuli
in the speaker’s surrounding reality (Novikova, 1998,
pp. 22-23). This structure is expanded upon through
assignment of a response to one or more stereotypical
characteristics of the speaker. These assigned
responses activate different semantic features that are
brought together in a thematic field. The combination
of semantic fields forms “a gestalt” that reflects
a particular aspect of the naive, linguistic world view
of a lingua-cultural community. In essence, the naive
linguistic picture is a kaleidoscopic combination of
unique semantic forms.

This article attempts to reveal the semantic form
of the association field “German” in the Russian
linguistic consciousness. More specifically, the aim
is to systematise Russian stereotypical ideas of
Germans through a word association experiment
and to determine how stable these ideas are in the
consciousness of today’s speakers (the last decade of
the 20" and the first years of the 21t century).

This article is published under the Creative
Commons Attribution 4.0 International License.
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Materials and Methods

The ‘Russian Association Dictionary’ (RAD)
(Karaulov, 2002) served as the source of all test
material. This associative thesaurus was created
under the direction of Y. Karaulov and represents
a comprehensive compilation of linguistic associations
that speakers of Russian typically make. The dictionary
was the result of a mass experiment that employed the
following task. A questionnaire consisting of different
word stimuli was administered to 11,000 participants
(students from the 1% through 6% semester). In the
first stage of the experiment, participants were asked
to answer the question: “What do you associate with
the Germans and Germany?” From this prompt
“direct” reactions were recorded. In the second stage
of the experiment, a different group of experimental
participants were instructed to generate associations
to the “direct” reactions obtained in the first stage
of the experiment. These answers are referred to as
“inverse” reactions. The participants had to write
next to each stimulus the first associative response
that came to mind. To analyse the associative field
‘German’, lexical items were chosen such that the
outcome was either direct (from stimulus to response)
or the inverse (from response to stimulus).

The total number of selected lexical items
pertaining to the semantic form “Germans” was 607.
The responses were classified into constant/stable,
individual and unexplained. The individual and
unexplained responses constituted types of semantic
relations whose motivation could not be established
(Sokolova, 1999, p. 25). The predominance of constant/
stable/fixed responses attests to the stable character
of ideas in the naive world view of the speaker.
The predominance of individual and unexplained
responses is a sign that in the naive world view of
a lingua-cultural community, stereotypical ideas are
being transformed in that a few stereotypes cease and
new stereotypes form.

Results

In what follows, a description of the thematic areas
of the semantic form ‘German’ is provided.

Thematic area 1. Germans as subjects or actors
in social and historical events.

1.1. Germans in the Middle ages

pocmok — IaH3a (germ/seed — because of the
homonymy in Russian [rostok] as a plant part and as
a German city).

1.2. Germans in the Second world war

The most frequent word associations observed
in the RAD are those that represent Russians’
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knowledge of the Second World War (especially the
Great Fatherland/Patriotic War, which is how Russians
describe their fight with Hitler’s Germany) in the
structure of the semantic form. Germans/German/
Germany. It has been noted that study participants
belong only to the third post-war generation. They
are therefore not eyewitnesses but rather carriers
of various discourses - institutional (inter alia
celebrations to mark victory in war), everyday (talks
with eyewitnesses) and art discourses about the
Second World War. The most frequent responses to
the stimulus German were those that can be assigned
to the association field The Second world war: apueu
(Aryan - 21), eotina (war — 5), 8paz (enemy), Tumnep
(Hitler - 2), Hayuonanucm (nationalist), condam
(soldier), ¢pawucm (fascist — 17), pawusm (fascism).

The stimulus Germany produced, among others, the
following responses: gotiHa (war — 3), goticka (troops),
epaz (enemy), 861800 8olick (troop withdrawal), lumnep
(Hitler), no6exodena, nobexdenHas (is defeated),
Petixcmaz (Reichstag), ¢awusm (fascism 2),
pawucmckas (fascist), pawucmest (fascists — 4).

The stimulus German evoked the following
responses: Jazeps (concentration camp), condam
(soldier), pawusm (fascism), pawucm (fascist), ppornm
(front).

The words Germans/German/Germany that
appeared as responses to other stimuli form the
following word associations of the association field
The Second world war: amaxkosame — Hemyes (to
attack — the Germans acc.), 83smp, wmypmosames —
Fepnun (to storm - Berlin), sewams — I'umaep (to
execute — Hitler), esicmpen — Ilanyepgaycm (shot —
anti-tank missile), 3asoesanue, 3axsam - Hemuyes
(capture, annexation — the Germans acc.), kpax -
I'mtnep (collapse, defeat — Hitler), s1acepy — I'ecmano
(camp - Gestapo), myuums, npedame — I'ecmano (to
torture, to betray - Gestapo), Hayuzm — 8 I'epmaHuu
(Nazism - in Germany), no6eda — Had ¢awiuzmom, Haod
@Pr, Peiixcmaz (victory — over fascism — 5, over the
FRG, the Reichstag building — 2), npoyecc - HiopHbepe
(trial - Nuremberg - 3, from Nuremberg - 2), notmka —
¢awucmamu, ¢awiucm (torture — by the fascists,
fascist), paspywerHoe - /Ipe3deH, bepaun (destroyed —
Dresden, Berlin), cosemckuii — ¢awucm (Soviet —
fascist), condam - petixa (soldier — the Reich), mstn —
Hemyst (Hinterland - Germans), youms — ¢atwucm
(kill - fascist), wumypmosame — Pelixcmae (storm — the
Reichstag building - 5).

1.3. The visual picture of the ‘German fascists’

In this topic area, one also finds in the RAD
such responses as: IepmaHusi — Hayucmckuti Kpecm

! Throughout the article the numerals show the frequency with
which various responses are given to a word. If there is no numer-
al after the response then it was only given by one person in the
sample.
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(Germany - swastika), kopuuHesstii — Hayucm, pawiusm,
¢awucm (brown - Nazi, fascism, fascist), Hemey -
8 Kacke, Kacka, momouyuki, ¢ aBromatom (German -
in a helmet, helmet, military motor cycle, with
a submachine gun), Hemey — He npudem! (German -
(he) is not coming!), pyku — nemey (hands — German
meant is the Nazi salute with a raised arm), cmepmo -
¢awucmam! (death — the fascists! — 6).

1.4. Germans as Aryan

The most frequent response to the stimulus
German was Aryan. This seems to indicate a strong
connection between these two terms in the national
consciousness of Russian students. It should be
emphasised that in the analysed association field
the original and rather outdated meaning in the
Russian vocabulary of the word apuiiyst (Aryan), as
a description of Indians and Iranians and later of all
people that spoke an Indo-European/Indo-Germanic
language, was only sporadically present. The following
responses, even when from a naive and frequently
false interpretation, can carry such meanings as:
apuey — uHocmpauey, appuxameu, 60CMoK, 6bemHamel,
Hezpol, mysemyst (Aryan — foreigner, African, Eastern,
Vietnamese, Negro, local).

Most oftheresponsesinthe association field ARYAN
verbalised ideological elements of Nazi propaganda,
which declared ‘Aryan’ (predominantly Germanic
people) to be a ‘higher’ race. Aryan race is a term used
in racist theories to describe the so-called ‘higher’ race
type — blonde Aryans, the founder of great civilisation.
In the RAD we find the following associations to
the stimulus Aryan: agpuxaney (African), 6ozamoiii
(reich), 6oiina (carnage/bloodbath/massacre Blutbad),
gecenvtli (funny), I'epmanus (Germany - 3), 80cmok
(Eastern), esicokuti (tall), ssemnamey (Vietnamese),
T'anc (Hans), Tumnep (Hitler — 2), zonybas kposs (blue
blooded), udean (ideal), unocmpaney (foreigner — 3),
ucmuHHolli (a true — 13), nackoswili (affectionate),
Monodoti (young), HayuoHansHocms (nationality — 11),
HayuoHa1vbHblli marey (national dance), Hayucm (Nazi),
Hayus (nation - 3), Hezpst (Negro), Hemey (German — 21),
Hemyst (Germans pl.), nesey (singer), paca (race — 2),
ceemno-pycoiii (light blonde), cHez (snow), mysemey
(aborigine), yexan (left/transported away), awusm
(fascism - 2), pawucm (fascist — 3), pawucmckas xposs
(fascist blood), @puy (Fritz), uenosex (person — 4),
yucmotli (clean), Himupnuy (Stirlitz - 5).

The associative connections presented in the
RAD for the lexemes German and Germany reflect
that they are a part of Association Field I. — ¢pawusm
(fascism), Benukas omeuecmeeHHas 6otiHa (Great
Patriotic/Fatherland War), Bmopas muposeas eotiHa
(Second World War), Hayusm (Nazism), HayuoHanusm
(nationalism), goiina (war). On the one hand, these
associative fields demonstrate a connection with
the concept under study (German/Germany). On
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the other hand, responses to the stimulus Hayusm
(Nazism) show new associations not connected to the
Second World War. Here they fall under Association
Field II. - the change in the ethnic tie: Hayusm -
JKupunoseckuti, xauuku (Nazism - Schirinowskij,
khachiki - offensive, ethnic slur. commonly of any
person native to the Caucasus region).

1.5. Germans after the Second World war

In the RAD there are also word associations based
on certain book knowledge connected to contemporary
history and German social society. In this way, the
toponym Germany is reflected in the responses to
Germans after the Second world war. The responses to
the stimulus I'epmanus (Germany) are the following:
o6seduHenHas (unified — 2), ob6sedununace (became
unified - 2), noe3zdka (journey), pacnanace (fell apart),
CCCP (USSR), mopeossiii napmuep (trade partner),
yemnuox (champion).

The stimulus Hemey (German) produced among
others the following responses: I7IP (GDR), mypucm
(tourist), XonHexep (Honecker).

In addition the following responses can be included:
Hemysl — bBepnunckas cmena (Germans — Berliner
Wall), cosemckuii Hemeykuti (Soviet-German),
cosmecmHblli — 3anadHo-Tepmanckuii (together — west
German), cmena — Bepnun (Wall — Berlin), cmena -
Bepnunckas (Wall — from Berlin - 3).

The complex statistical analysis of the word
associations that make up the thematic area Germans
as subjects or actors in social and historical events
of the semantic form ‘Germans’ leads to the results
shown in Table 1.

Thematic area 2. Identification

2.1. Reference object

The stimulus wHemey (German) can produce
a person/referent as a response: ascmpuey
(Austrian), anenuuanuH (Englishman/Englishwoman),
eparcdavuH (citizen), us I'epmanuu (from Germany),
HayuoHatvHocms (nationality) - 3), Hayus (nation),
Hemey (German) TI'epmanus  (Germany 4),
cmpana (Tepmanus) (Country (Germany)), ¢paHyys
(Frenchman/Frenchwoman - 3), uenogex (person).

Other responses have the toponymist meaning
of ‘territory, state’: Bepaux (Berlin - 3), Iepmanus
(Germany) — cmpaHa (country - 27), 2ocydapcmeo
8 LlenmpanwHoii Eepone (state in Central Europe),
I'peyus (Greece), /Ipe3der (Dresden), Eepona (Europe),
u Poccus (and Russia), kapma (map Karte), s0du
(people), manas (small), manenskas (very small), Hemey
(German), Hemyst (Germans — 4), IIpyccus (Prussia),
poduna (home/homeland), Poccusi (Russia), SInoHus
(Japan).

2.2. Actualization of the etymologycal meaning of
the ethnonym

Etymologically, ‘German’ means ‘mute, soundless,
silent’ in Russian. According to the RAD, the
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Table 1
Structure and Quantitative Data of Thematic Area 1
Germans as subjects or actors in historical Attitude Perception
t
events Positive  Negative  Neutral Fixed/ Individual/
Constant Undetermined/
unexplained
1.1. Medieval Germany (1) 0 0 1 1 0
1.2. World war II (86) 9 58 19 67 19
1.3. The visual picture of ‘German fascists’ 0 15 1 15 1
(16)
1.4. Germans as Aryan (104) 9 55 40 59 45
1.5. Germany after World war II (20) 7 5 8 20 0
227/37% 25/35%  133/83%  69/18%  162/31% 65/81%

consciousness of Russian students contains the
following actualization of the etymological meaning
of the ethnonym ‘Germans’:

Hemey — monuum (German — he is silent), Hemoii -
Hemey (mute/soundless/silently — German - 2),
cnenoti — Hemeykuti (blind — German).

2.3. Information sources

In the responses to the stimulus IepmaHnus
(Germany) ‘information sources’ can also be
ascertained: Tabnuiia (table), dunbsm (film).

2.4. ‘Geo-Civilisational orientation point’

The most frequent responses to the stimulus
German were pycckuii (Russian — 10) and uHocmpaney
(foreigner - 7), which, despite their antonymic
meanings have the same function of instantiating
the opposites ‘our own — not our own’. In other words,
‘to be Russian’ means ‘not to be like a German’, and ‘to

be German’ means ‘not to be like a Russian’. Similar
responses are found in the following: I'epmanus -
danekass (Germany - remote/far/distant), Hemey -
3azpanuya (German — abroad), Hemeykuti — He pycckull,
yyxcoii (German ADJ — not Russian, foreign/alien).

Equally the response Hemell, HeMelkuit (German,
German ADJ - 3) is produced by the stimulus
uHocmpanHslii (foreign adj).

2.5. Artefacts of German society

At the periphery of the association field
Germans are artefacts of German society: I'epmaHrus
(Germany) — BMW, nueo, wokonad, gunem (BMW,
beer, chocolate, film), e3dums — Ha Mepcedece (drive —
Mercedes), sxypHan — Ilnuzens (magazine — Spiegel),
nueo — basapckoe (beer — Bavarian), ceumep — bypoa
(jumper — Burda Moden).

Table 2
Structure and Quantitative Data of Thematic Area 2
Identification Attitude Perception
Positive  Negative  Neutral Fixed/ Individual/
Constant Undetermined/
unexplained
2.1. Reference object (speaker) (72) 6 1 65 72 0
2.2. Actualisation of the etymologycal 0 3 0 2 1
meaning of the ethnonym (4)
2.3. Sources of information (3) 0 0 3 3 0
2.4. ‘Geo-Civilisational orientation point’ 0 0 7 7 0
(7)
2.5. Artefacts of German society (8) 8 0 0 8 0
93/15% 14/20% 4/3% 75/19,8%  92/17% 1/1%
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Table 3
Structure and Quantitative Data of Thematic Area 3
German character and appearance Attitude Perception
Positive  Negative  Neutral Fixed/ Individual/
Constant Undetermined/
unexplained
30/5% 19/27% 10/6% 1/0,2 30/6% 0/0%

The complex statistical analysis of the word
associations that make up the thematic area
identification of the semantic form ‘Germans’ leads to
the following result refer to Table 2.

Thematic area 3. German
appearance

Most of the elements of the association field
verbalise meanings that are not directly connected to
the speaker. The connection between such elements
is subjective and extralinguistic. Such lexemes
belong to the cultural strata of the concept ‘character
traits’. According to the RAD, the consciousness
of Russian students contains the following ethno-
cultural stereotypes of Germans: akkypamucm
(meticulous person), akkypamuuili (orderly - 2),
gecenviti  (funny), enynwii  (stupid), JdesmenvHblii
(entrepreneurial), duckymupyem (he debates/argues/
discusses), x#ecmoxkuii (brutal), unmennuzenmustii (a
person with good manners/morals), nedanm (pedant),
nopsidox (order), nynkmyanvHstii (punctual), ceem.blii
(blonde), ckynoti (miserly), cmpoeuti (strict), mouHocmes
(accuracy), mouHwsli (punctual), uucmoniomHstii
(clean), uucmoma (cleanliness — 2), wedpelii (generous),
3KOHOMHbLiI (thrifty).

The complex statistical analysis of the word
associations that make up the thematic area German
characters and areas of the semantic form ‘Germans’
leads to the results shown in Table 3.

Thematic area 4. Germans and their language

4.1. Naive linguistic skills

From among the word associations of the word
German ADJ/Germans, one can single out those that
reflect elements of the so-called ‘naive linguistic skills’,
namely:

a) the translation from Russian into German:
TI'epmanus — Deutschland, Hemeykuii — deutsch;

b) individual anthroponyms can also have
culturally determined negative connotations of the
word German. In the RAD one finds the following word
associations: apuey (Aryan) — ¢ppuy, I'anc (Fritz, Hans),
Hemey (German) — ¢puy, I'axc (Fritz — 3, Hans), uyp6an
(soulless clod (refers to inhabitants of Central Asia)) —
I'anc (Hans);

¢) In other responses one finds, exotisme’, i.e.,
a lexeme that names Germans: 2epp (Mr/Sir [Herr)),
Giopzep (citizen - 2), weaiin (pig — particularly strong
negative connotation).

character and
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4.2. Use of the language

The adjectives used to describe characteristics
are extremely generalised and are only updated
in connection with the appropriate semantic
substantive. The most frequent response to the
stimulus Hemeyxuii (German ADJ) is the response s3sik
(language—41).The participants also gave asaresponse
to the word s3six (language) the responses Hemeykuti
(German ADJ]) - 3), Hemey (German). In addition, the
following word associations were observed: 2azema -
Hemeykas (newspaper — German ADJ), 2zo6opums — no-
Hemeyku (speak — German ADJ), Hemeykuii — xcypHaa
(German AD] - magazine), nepegod - C HeMeyKo20
a3vika (translation - from German - 2), pacckas -
Hemeykuti (story — German ADJ]), peus — Hemeykas
(speech — German ADYJ), ckazams — no-Hemeyku (say —
in German), cmamesi — Hemeykas (article - German

ADJ).
4.3. German as a foreign language
avenutickuti — Hemeykuti (English - German),

Hemeykuli — anenutickuii (German - English - 10),
Hemeykuli — ¢panyysckuti (German — French - 3),
dpanyysckuii — Hemeykuti (French — German — 2).

It also frequently occurs that Hemenkuit (German
ADJ) is given also as a response to stimuli that belong
to the thematic area ‘learning a foreign language’:
Kypc — Hemeykozo a3bika (course — German language),
Mmemod - Hemeykuti (method — German ADJ), Hemeykuti —
yuumens, cnosape (German ADJ) — teacher, dictionary),
noHedenvHuk — Hemeykuil s3sik (Monday — German
language), npenodasamens — Hem.3. (lecturer — German
language), npenodasamens — Hemeyxozo a3vika (teach —
German language), cnosape Hemeuyxko-pycckuii
(dictionary - German-Russian), ypox — Hemeyxutl,
Hemeykozo (lesson — German, the German language —
5), yueOHUK — Hemeykozo 2 (textbook— German AD] —
2), yueGHUK — Hemeykozo s3bika (textbook — German
language), yuumens — Hemeykozo (teacher — German),
yuumensHuya — Hemka (teacher F — German), yuums —
Hemeykomy (teach — German), yuumens — HeMeykozo
s3vika (teacher — German language).

4.4. Characteristics of the German language

The ethno-cultural stereotype belongs not only
to the idea of the ‘speaker’ but also to the foreign
language. The word associations of Hemeyxkuii (German
ADJ) characterise the German language: 3y6pums—
Hemeykuti (to swot up — German ADJ), Hemeykuii —
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Table 4
Structure and Quantitative Data of Thematic Area 4
Germans and their language Attitude Perception
Positive  Negative  Neutral Fixed/ Individual/
Constant Undetermined/
unexplained
4.1. Naive linguistic skills (13) 2 8 3 13 0
4.2. Use of the language (55) 0 0 55 55 0
4.3. German as a foreign language (36) 0 0 36 36 0
4.4, Characteristics of the German 4 0 0 4 0
language (4)
108/18% 6/8% 8/5% 94/25%  108/20% 0/0%

mpyoHstli (German AD] - heavy/difficult), Hemeykuti —
uepm e2onogy ciomum (German - Not even the devil
would find his feet here), cruwikom — Hemeukuti s3biK
(too much - German).

According to other research, prevalent among
Russians is the stereotype that German does not
sound nice as a language (Sternin 2005, p. 169): epy0biii
(rough), komaHdHbili (commandeering), HemenoduuHstii
(unmelodic), aarowuti  (baying), ompuoieucmelii
(rousing), ceucmawjuti (hissy), croxHsiii (complicated).

The complex statistical analysis of the word
associations that make up the thematic area Germans
and their language of the semantic form ‘Germans’
leads to the results shown in Table 4.

Thematic area 5. German precedence phenomena

An important place in the associative field German
occupies the so-called precedence-phenomena. This
term refers to personalities, their words and deeds, as
well as objects from the past or also the present that
can be updated in communication (Karaulov, 2007,
p. 216), e.g., Also today turn up soon here, soon there
new Stalins and Hitlers. As sources for precedence,
texts from Germans and Germany in Russia literature,

cinema and modern folklore. Thereby, precedents
from the military field dominate: apuey — ucmumHsutii
13 (Aryan - a true — 13 (quotation from the film ‘17
moments of spring’: ‘a true Aryan with a northern
character)), apuey — IIImupauy (Aryan — Stirlitz — 5),
¢awusm — 06sikHo8eHHbIL (Fascism — a common one
(title of a film by M. Romm), emopas muposas 8otiHa —
T'umnep kanym (the Second World War - Hitler kaputt!),
MomeHm — aiiH, atihmomenm (moment — from German
ein, ein Moment), Hemey — pycckuti u nossk (Germans —
the Russian and the Pole [as the butt/explanation of
a series of jokes)).

The associative experiment also highlighted which
German personalities play a particular role in the social
life and culture of Russian students: dokmop — @aycmyc
(doctor — Faustus), komnosumop — bax (composer —
Bach), komnosumop - eanH BemxoseH (composer —
van Beethoven), menodus — Baxa (melody — Bach),
Mmy3wika — bax, baxa (music — Bach, von Bach - 2), Hemey,
TI'epmanus — Kauvcman, Illlymaxep, T'ezenv, Pemapx
(German (n.), Germany — Klinsmann, Schuhmacher,
Hegel, Remarque), Pemapk — 0 mosapuwje, mosapuujax
(Remarque — about the comrade, about the comrades),
cmpadaHue — Bepmepa (suffering — Werther - 6),

Table 5
Structure and Quantitative Data of Thematic Area 5
Semantic form German (607) Attitude Perception
Positive  Negative  Neutral Fixed/ Individual/
71/12% 59/26% 77/62%  Constant Undetermined/
527/87% unexplained
80/13%
Precedence phenomena 149/25% 7/10% 4/3% 138/37%  135/26% 14/18%
5.1. Personalities and artefacts (42) 0 0 42 41 1
5.2. Stirlitz (107) 7 4 96 94 13
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Table 6

Structure and Quantitative Data of the Semantic form ‘Germans’ (numerals without brackets — total number of asso-
ciations; in brackets — the number of associations expressed as a percentage)

Semantic form Germans Attitude Perception

Positive  Negative  Neutral Fixed/ Individual/
Constant Undetermined/
unexplained

Thematic area 1. Germans as subjects or 25/35%  133/83%  69/18%  162/31% 65/81%

actors in historical events 227/37%

Thematic area 2. Identification 93/15% 14/20% 4/3% 75/19,8%  92/17% 1/1%

Thematic area 3. German character and 19/27% 10/6% 1/0,2 30/6% 0/0%

appearance 30/5%

Thematic area 4. Germans and their 6/8% 8/5% 94/25%  108/20% 0/0%

language 108/18%

Thematic area 5. Precedence phenomena 7/10% 4/3% 138/37% 135/26% 14/18%

149/25%

607 71/12%  159/26% 377/62% 527/87% 80/13%

opeaH - bax (pipe organ - Bach), gunocop - I'ezens
(philosopher — Hegel).

Of particular interest are responses to the
stimulus Stirlitz. Standartenfiihrer Max-Otto von
Stirlitz, actually the Soviet agent Maxim Issajew,
is the hero of the 1973 produced TV-cult series ‘17
Moments of Spring’, played by Vyacheslav Tikhonov:
azenm (agent), akmep (actor), aHekdom (joke — 6),
avexkdomsl (jokes), 6e3 npobnem (without problems),
Bopman (Borman 6), BOB (Great Patriotic/
Fatherland War), soenHutii (military), zepoii (hero - 2),
2ecmano (Gestapo), lumaep (Hitler - 2), dypak (idiot),
u Mionnep (and Miiller), usgopomaussiii (nimble),
u paducmka Kam (and radio operator F) Ket), Hcaes
(Issajew — 5), ucmunHstii apuey (a true Aryan), KuHo
(cinema), the man, Makcum (Maxim), mawuHa (car),
Mmonodey (main man — 2), monodocme (youth), mydak
uszeecmuslli (typical mug), Mioanep (Miiller - 11),
Hocmanveus (nostalgia), npukon (spoof), npoxuHoeii
(villain), pazeedka (enlightenment — 2), passedvigaem
(he throws light on sg), pycckuii (Russian (n.)),
cepbe3Hblli uenogek (a serious person), cKaA3az
(he said), o6donbanmbili (drugged up), paseeduux
(infiltrator — 21), celi¢p (safe), coiyux (detective — 2),
Tuxonos (Tikhonov - 5), ymen (clever), purom (film —
4), xumpetii (cunning), wnuox (spy — 10).

The complex statistical analysis of the word
associations that make up the thematic area
PRECEDENCE PHENOMENA of the semantic form
‘Germans’ leads to the following results (see Table 5).
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Discussion and Conclusion

The complex statistical analysis of the word
associations ‘Germans’ and ‘Germany’ leads to the
following results shown in Table 6.

The above table contains statistical analyses of all
obtained reactions to the semantic form ‘Germans’,
which were divided into positive, negative or neutral
attitudes according to the word’s connotation
in Russian students’ consciousness. The following
criterion shows how deeply fixed the reactions
in Russian collective consciousness are. The
perception of these associations canbe fixed/constant
or individual/undetermined. A fixed perception
of items indicates that they are stable ideas, ones
that contribute to a stereotypical Russian picture
of Germans. The use of individual/undetermined
word associations cannot be explained in terms of
a generic, stereotypical picture of Germans; that is
to say, they are not represented in the consciousness
of today’s Russian students.

After analysing 607 stimuli and responses that
belong to the semantic form ‘Germans’, it was found
that in the naive linguistic world view of Russian
students neutral associations of Germans prevail
(377/62%). The majority of negative perceptions
(133 out of 157 negatively connotated semes of the
whole semantic form) belong to the thematic area
Germany and Germans as subjects or actors in social
and historical events. Meanwhile this thematic area



VASILIY GLUSHAK

includes like no other the vast majority of individual
and undetermined/unexplained associations. This
indicates a change in relations between Russians
and Germans that is first and foremost connected to
the Second World War and the unleashing of fascist
ideology.

As shown in Table 6, in all other thematic areas
of the form ‘Germans’, positively connotated semes
prevail. This permits the conclusion that Germans
as a nation are predominantly positively or neutrally
perceived in current Russian student society. Despite
the considerable military and ideological confrontations
of the last century, for the most part a positive picture
of Germans has taken root in the Russian collective
consciousness.

Noteworthy is the fact that only 80 units, or 13
percent of all reactions, were “individualized”; that is,
reactions given by single participants. The constant/
fixed nature of most associations (527/87%) reflects
the stable character of stereotypical ideas in the
Russian picture of Germans.
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